[image: ]Online Trading Campaigns Manager
	Location: 
Bracknell, with blended working (expect 2+ days per week in office)
	Profession: 
Online Trading

	Reports to: Online Trading Lead, Planning & Performance

	People Management: 2 x Online Trading Campaigns Planner, 1 x Online Trading Executive 
Assignment Management N/a

	Job description (critical purpose) 
The Online Trade Campaigns Manager is responsible for defining and delivering campaigns and optimising key digital space across Waitrose channels, aligned with the online trade plan priorities, to drive incremental value.
You will be accountable for the creation and implementation of comprehensive, end to end online campaigns, including key space, establishing clear OKRs to support the wider team in delivering successful campaigns.
With a customer-centric and omnichannel approach, you will ensure a seamless experience across all platforms, catering to all stages of the customer lifecycle, whilst maintaining a cohesive on and off-site approach.
Collaborating with multiple teams including: Merchandising, Marketing, Customer Journey, Experimentation and Product, you will identify innovative solutions to maximise Campaigns and Key space and the ongoing customer journeys across web, mobile, and App to maximise acquisition, retention and the agreed OKRs.
With a view to continuously improve campaigns, you will utilise multiple data sources to improve results both in season and refine the customer experience for future campaigns.  
Through your Profession you will have the opportunity to develop and stretch personally and professionally to achieve your potential. 
The Partnership supports agile and flexible working practices, such as when, where and how we work. We have several different ways to work flexibly, including part-time, flexible or compressed hours, and job sharing. Head office areas also support a blended working approach. 
We celebrate diversity and inclusion in the John Lewis Partnership and we are committed to becoming the UK’s most inclusive business, reflecting and connecting with the diverse communities that we serve.

	Primary Outcomes & Accountabilities 
Drive incremental value by defining, delivering, and optimizing online campaigns across Waitrose channels, ensuring alignment with trade plan priorities and tailoring to each online channel.
Establish and track OKRs through data analysis to ensure continuous campaign improvement and team success.
Identify and implement necessary digital development requirements for successful end-to-end campaigns, using data-driven insights.
Advocate for the online customer and their needs, leveraging data to inform and influence key stakeholders.
Lead the successful delivery of end-to-end seasonal, campaign, and event activities through effective team leadership and collaboration with working groups.
Coach and develop talent within the team 
Act in accordance with the Partnership’s purpose and democratic principles, constructively participating in co-ownership, and demonstrating to customers and each other that it is a better way of doing business. Share your knowledge, experiences, ideas and opinion to improve the Partnership, speaking honestly and frequently. 
Invest in your personal and professional development to achieve your potential, by doing more, doing better, or doing differently. Continuously engage with and actively contribute to your Profession 
Take responsibility for actively engaging with change
	Measures of success 
Incremental value driven from campaigns and events and achievement of outlined OKRs
Successful optimisation of Trade plans to each individual channel, consistently considering and prioritising the online customer  
Stakeholder feedback (Managers, Peers, Team, Stakeholders)
Development progress of team



	Skills

	Strategic planning
	You'll excel at strategic online campaign planning, translating high-level business and trade priorities into actionable, high-impact initiatives. You'll establish clear, measurable OKRs from the start, consistently monitoring performance to ensure success and contribute to wider commercial goals

	End-to-end campaign management
	You're able to manage the complete campaign lifecycle, from strategic planning and definition through to execution and continuous optimization. Your goal is to ensure a seamless customer journey across all digital touchpoints, driving incremental value and achieving campaign objectives.

	Data driven decision making
	You'll strategically leverage data and analysis to deeply understand situations, identify patterns, and uncover actionable insights. You'll combine quantitative and qualitative information with competitor and wider socio-economic and political influences to inform decision-making and drive improved business results.

	Cross functional decision making and stakeholder management 
	You'll collaborate effectively with key stakeholders across Waitrose to achieve team goals. You're skilled at identifying essential stakeholders, understanding their motivations, and leveraging this insight to build strong, collaborative relationships.

	Digital channel expertise
	You're proficient in digital channels, with a deep understanding of customer interactions across web, mobile, and app platforms. You'll leverage this expertise to tailor campaigns for each channel, ensuring an optimized and cohesive customer experience throughout their journey. You also have a keen curiosity for the future of online channels, including technologies like agentic AI, and will proactively share actionable insights as early as possible.



	The six Assessment Criteria for Resourcing most relevant to this role are:

	· Customer & Performance Focus 
· Empowered Partner 
· Communicating & Influencing 
· Applying Insight & Analytics 
· Creativity & Innovation 
· Planning & Delivering Excellence




	Qualifications & Experience 
Essential:  
· Grocery eCommerce experience
· Trade and/or marketing campaign management 
· Sound analytical and business insight skills with the ability to generate innovative insights from data and translate these into actionable plans
· Experience working with Online analytics tools such as Content Square and Google Analytics.
· Ability to influence across boundaries 
· Strong stakeholder management skills including senior leadership 
· Leadership and people development 
· Online experience within retail 
· Understanding of online customer journeys and marketing
· Resilience and problem solving 
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APPENDIX DOCUMENT: INTERNAL USE REQUIREMENTS ONLY for People teams
	Partnership Level: 6 
Manager’s Partnership level: xx

	Job Family Group: 
Job Family:

	Pay range/Compensation Grade Profile:




	Vetting required? (Yes or No) 
● xx
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